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From Dean Ilvan Manev

Dear friends,

The 2017-18 academic year has officially
launched and MBS is looking forward to an
exciting and productive year.

We are pleased to welcome four new facul-
ty members: Erin Carter (marketing), Dmitri
Markovitch (marketing), Stephen Jurich (fi-
nance), and George Violette (accounting).

On Aug. 28 we welcomed our largest
first-year class to date. Enrolling at MBS
were more than 300 students, nearly half of
whom hail from other states and countries.
This diversity adds value to the educational
experience and helps students broaden their
perspective, increase their knowledge of the
world and prepare for workplace success.

Graduating students with job readiness con-
tinues to be a priority at MBS. We are steadily
growing our internship program and currently
have relationships with 105 organizations —
both in and out of state — to ensure that stu-
dents obtain valuable real-world experience.

In other career development news, we
are collaborating with the Career Center to
launch a digital badge program. Digital badg-
es are powerful new tools for identifying and
validating students’ skills, knowledge, accom-
plishments and competencies.

We hope you enjoy this issue of MBS
Connects with stories about our first MBA
trip to South Africa led by management pro-
fessor John Mahon; alumnus Bill Buckley,
who owns one of the top-rated franchise op-
portunities in the world; professor Nory Jones
and associate professor Jason Harkins, who are
helping to grow small businesses in Maine;
and senior Marie-France Georges, a native of

Haiti, who is making her mark at UMaine.
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Fostering
a coalition

UpStart Maine acts as umbrella
for entrepreneurial coalition

BS ASSOCIATE Professor Jason

Harkins is helping to steer a new

nonprofit aimed at promoting

entrepreneurship in the Bangor
region to foster economic development and
generate jobs and innovation.

He is on the board of directors of UpStart
Maine, which consists of a network of entrepre-
neurial support programs, area business incubators
and accelerators. UpStart Maine’s goal is to build
the entrepreneurial ecosystem in the greater Ban-
gor region by linking entrepreneurs with these
resources.

UpStart Maine will also serve as an umbrella
organization for the coalition partners, coordi-
nating messaging and fundraising and facilitating
collaboration.

“UpStart is doing something that has never
been done in the Bangor region — building a larg-
er ecosystem of entrepreneurship,” Harkins says.

The founding coalition partners that have
joined UpStart Maine are: Big Gig — a business
pitch competition and networking event program;
Top Gun — a program for entrepreneurs that
combines weekly curriculum with a mentor net-
work; Scratchpad Accelerator — a program that
helps female-founded companies get to scale more
quickly and access capital; The UpStart Center for
Entrepreneurship (formerly the Target Technology
Center) — an office space and incubator in Oro-

no that supports companies as they grow; Bangor

Innovation Hub — which helps startup entrepre-
neurs develop a more fruitful relationship with the
larger economy and with each other; and CoVort
— Bangor’s coworking space.

“These programs and organizations will sup-
port entrepreneurship from the earliest network-
ing and idea formation stage through incubation
and acceleration,” Harkins says. “Together, they
are focused on the idea of working with people
to deliver value and building a culture of entre-
preneurship which we hope will help us retain the
talent drawn to this area by the universities and
hospitals.”

Harkins is one of eight members on the board
of directors which includes businesspeople, busi-
ness leaders, educators and entrepreneurs. They
spent the spring and summer of 2017 getting the
word out about UpStart and its mission to spur the
entrepreneurial ecosystem in the Bangor region.

In addition to making presentations to the
Bangor Region Chamber of Commerce as well as
to dozens of business leaders and entrepreneurs,
they used a $10,000 gift from Maine Accelerates
Growth to bring Kansas City Startup Foundation
Executive Director Matthew Marcus to Bangor.

Marcus spoke to the Chamber about what his
group is doing to create a culture of entrepreneur-
ship and the lessons Bangor can learn from that
experience. He also met with the UpStart Maine
board to drive the members to think about the

gaps in the ecosystem.

“We got some incredibly valuable informa-
tion,” Harkins says. “We learned that UpStart
Maine needs to own two distinct aspects of build-
ing the ecosystem: collecting and spreading the
news about entrepreneurship in the greater Bangor
region and promoting and supporting a culture of
entrepreneurship.

One of the things to come out of all of the work
UpStart Maine has been doing is the formation of
a “meetup,” Solve for B, where anyone interested
in a variety of topics can come together to share
information, problem solve, and network. Among
the many topics the group discusses are building a
great culture, learning from failure, and tips and
tricks for hiring and firing.

UpStart Maine also created a program for
micro-grants for those interested in starting other
meetups.

“We want to grow the Bangor region from
within by supporting current entrepreneurs as well
as those who want to be entrepreneurs but have
never taken the leap,” Harkins says.

Plans for UpStart include an annual appeal to
support “gap funding” for the participating pro-
grams, bringing on additional entrepreneurial as-
sistance programs, and creating a newsletter with
stories about the exciting things happening with
entreprencurship in and around the region, ac-
cording to Harkins.

For more information about UpStart, email

jason.harkins@maine.edu. ll




Business safari

South African MBA trip inspires and educates students

EN MBA

South Africa last spring for an

students traveled to
entrepreneurial, political and cultural
exploration of one of the biggest and
most developed economies on the continent.

Led by management Professor John Mahon and
accounting Professor Gloria Vollmers, the first-ever
trip to South Africa was part of the MBA program’s
international field study class, a rigorous course with
assignments before, during and after the trip.

The travelers followed a busy itinerary, which
included meeting with entrepreneurs, listening to
lectures, visiting historic sites, learning about the
country’s wine industry and its importance to the
economy, and participating in a variety of sightsee-
ing and cultural activities.

Pronouncing the 11-day trip “inspirational”

and “powerful,” students say they came away with a

2 Maine Business School

better understanding of the challenges faced by an
emerging market as well as the impact of apartheid
on South Africa, which continues to struggle with
poverty, unemployment and inequality.

The MBS travelers agreed that a high point of
the trip was meeting the business owners and entre-
preneurs in Khayelitsha — the largest and poorest
township in Cape Town — and hearing how they are
working to provide goods and services, create jobs and
build a path to economic freedom and prosperity.

“Words cannot describe the destitution of the
area, yet we met amazing people who were working
hard to change their circumstances,” says Aili Rob-
inson ’18 of Jefferson, Maine. “They understood
the need to be role models and give back to the
community because it was the only way to improve
the odds against the 1.4 million people living in ex-

treme poverty without a real education. Khayelit-

sha is not a place I will forget in my lifetime.”
Owen Maguire ’17, of Brunswick, Maine, was
struck by how entrepreneurism can drive social
change. “T realized this goes beyond the ideas of cor-
porate social responsibility or creating value for your
customers,” he says. “The real way to be successful in
all aspects of business is by helping people live better
lives through what you do or what you create.”
Among the entrepreneurs with whom the MBS
travelers spoke were: Lufefe Nomjana, known as
the “Spinach King,” who is transforming the eating
habits of the people with his famous spinach bread;
Wongama Baleni, co-founder of the Department
of Coffee, the first locally owned artisanal township
coffee shop; and three female business owners who
overcame social and financial barriers and ultimate-
ly turned their catering, construction and cleaning

operations into a successful partnership.



“ The more time we
spent in South Africa
the more I came to
realize how much
the economy is
driven by local
businesses.”

Kimberly Fiore ‘17

“The entrepreneurs of Khayelitsha have a great atti-
tude and believe in creating their own destiny despite lim-
ited resources and opportunities,” says Kristin Hall 17 of
Anaheim, California. “It was wonderful to see the impact
a positive attitude can have despite one’s environment.”

Matthew Fowler *18 of Milford, Maine, says he now
has a better understanding of the “effects of racial segrega-
tion on economic conditions and how these effects linger
long after the official laws are gone.

“Apartheid has ended, but as we talked with business
owners and entrepreneurs living in black majority settle-
ments, we learned there are still significant challenges, in-
cluding limited access to education and difficulty obtaining
funding for small businesses,” he says.

Students visited the Impumelelo Social Innovation
Center, a nonprofit that secks to identify, reward and pro-
mote socially innovative projects that improve the quality
of life for the poor, and the Stellenbosch Business School
where they listened to a lecture by Professor Andre Roux
on the socio-economic conditions of South Africa, the re-
lationship the country has with the world, and how recent
political developments have influenced its economy.

Also on the itinerary was a tour of the Solms Delta
Wine Estate, where students learned about sustainable
farming and other aspects of the wine industry for which
South Africa has developed an international reputation.

Kimberley Fiore 17 of Framingham, Massachusetts,
says she now has “a broader look on life and an apprecia-
tion of the advancements we have here in the U.S.

“The opportunity to visit a region that is still develop-
ing was extremely valuable for me as a business student.
Seeing the innovation and resourcefulness of the local
business owners was an unforgettable experience.”

Other activities included a safari and visits to the Buf-
felsdrift Game Lodge; Kirstenbosch Botanical Gardens;
Robben Island, where former president of South Africa Nel-
son Mandela was imprisoned; District Six, where 60,000
inhabitants were forcibly removed during the 1970s by the
apartheid regime; and the Dutch East Indies Company, es-
tablished in 1602 and the first company in history to issue
bonds and shares of stock to the general public. l

Faculty briefs

MAHON SPEAKS AT CONFERENCE IN SHANGHAI

MBS MANAGEMENT Professor John
Mahon was a featured speaker at
the 2017 WLSA & College Admission
Network (CAN) Conference at Jiaotong
University in Shanghai, China.
The WLSA Foundation is a nonprofit
educational foundation that aims to
promote cooperation and academic
exchange between leading secondary
schools in the world as well as experts
in the field of higher education.
The theme of this year's conference
was “International Education: Explor-
ing & Expanding its Relevance.”
Mabhon is the John M. Murphy
Chair of International Business Policy of Policy and International Affairs at
and founding director of the School UMaine. &

CLARK PRESENTS AT INFORMATION SYSTEMS CONFERENCE

MBS MANAGEMENT Information
Systems Lecturer Joe Clark presented
a paper at the 23rd annual Americas
Conference on Information Systems
(AMCIS) in Boston on Aug. 11.

Clark co-authored “Information
Systems and the Problem of Work:
Protocol for a Systematic Review”
with MIS Professor Nory Jones and
MIS Assistant Professor Matt Graham.

The paper deals with the contri-
butions that the information systems
discipline has made to the availability
or quality of rewarding and satisfying
work.

“We chart the conceptual land- AMCIS, a preeminent informa-

scape of the problem of work and tion systems research conference, is
develop a protocol for a systematic conducted under the auspices of the
literature review of contributions from  Association for Information Systems
IS research to creating good work or and attracts more than 1,000 attend-
making work better,” Clark says. ees from all over the world. l

MBS PROFESSORS JONES AND MAHON CO-AUTHOR BOOK

MANAGEMENT INFORMATION Systems professor Nory Jones and management
professor John Mahon have co-authored a book about the most successful
methods of transferring knowledge and how businesses can benefit from the
creation of new knowledge for continual innovation and competitive advantage.

“Knowledge Transfer and Innovation” is almost ready for publication by
Routledge/Taylor-Francis. l
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From the classroom

Christopher Bowen ‘20 and Austin
Cashman 20

We were looking
for hidden gems

— beautiful,
unspoiled places
in rural areas
that few people
know about.”

Nory Jones, MBS professor
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Undiscovered gems

MBS professor, students quest to
showcase little-known Maine destinations

BS DProfessor Nory Jones and

students Christopher Bowen’ 20

and Austin Cashman "20 took an

inspiring road trip through some
of the northern- and eastern-most parts of Maine
last June, searching for unique and interesting
places that tourists would enjoy if they only knew
about them.

The travelers were on a quest to find businesses
in Aroostook County and Downeast Maine to in-
clude on www.mbs.maine.edu/undiscoveredmaine,
a website created by Jones in 2012 to publicize ar-
eas that are underserved in terms of tourism.

“We were looking for hidden gems — beau-
dful, unspoiled places in rural areas that few
people know about because potential tourists typ-
ically associate Maine with the coast,” Jones says.

Undiscovered Maine features information
about shops, galleries, restaurants, recreational
areas, farms and museums that aren’t well known
because they are off the beaten path and because
the business owners often don’t have the time or
resources to advertise.

Each year, Jones and her students work to update
the site. They search the web for reviews and other
information on out-of-the-way attractions, visit the
sites and interview business owners about why their
establishments are unique. The MBS researchers
then add descriptions, maps and photos to the Un-
discovered Maine website and Facebook page.

The educational research project enables stu-
dents to learn web and social media strategies as
well as organizational, management and market-
ing skills to help small businesses that may be
struggling.

The most recent travel experience took place

one sunny weekend in June when Jones, Bowen

and Cashman logged nearly 700 miles travel-
ling through Aroostook County and Downeast
Maine.

With Jones behind the wheel and Cashman
and Bowen in charge of the itinerary, the travel-
ers started out for northern Maine on Saturday.
Guided by a Maine Atlas to find the fastest route,
they toured Amish country in Fort Fairfield, and
stopped in Caribou, where they saw the Veter-
ans’ Memorial Cemetery, ate at a new restaurant,
and visited a recently opened craft brewery. They
hiked Aroostook State Park and checked out a bi-
cycle shop in Presque Isle.

On Sunday they hopped in the car again,
this time heading toward Downeast, where they
toured an organic farm in Edmunds, visited
shops and galleries in Lubec, and walked on the
ocean trail in Quoddy Head State Park and on
the beach at Roque Bluffs State Park.

“The trip was a great adventure,” says Cash-
man. “We got to traverse the state and see all it
has to offer.”

“I was astonished at how many cool plac-
es there are that are hidden and that people
would never think to visit,” Bowen says. “I had
never heard of many of the different state parks
in Downeast, but visiting them made me want
to see more places in these small towns around
Maine.”

Each business was unique in its own way, says
Jones.

The business people were pleased when they
heard that MBS was helping promote them, ac-
cording to the students.

“Many of them shared the common challeng-
es of lack of foot traffic and changing market con-

ditions,” Cashman says. l



IVE MAINE Business School juniors

and seniors tested their skills last spring

when they participated in one of the

most comprehensive and  rigorous
collegiate business competitions.

As part of the annual International Collegiate
Business Strategy Competition, which includes
participants from business schools in the U.S. and
around the world, competitors create a company,
produce an annual report and a strategic business
plan, and give an oral presentation to a panel of
judges who act as a “board of directors” for the
company. The competition consists of a three-
month remote phase followed by a three-day on-
site phase in Anaheim, California in April.

MBS participants were: Mindy Downing *17,
a marketing and management major from Brown-
ville, Maine; Jacob Stutzman ’17, a finance and
marketing major with a management informa-
tion systems minor from Harmony, Maine; Sierra
Santomango ’17, a finance major from Greene,
Maine; Alex Rahman 18, a finance major from
Bangladesh; and Ian Lichtenburg 18, a market-
ing and management major from Lincoln, Maine.

The students, who decided to sell cellphone
cases, called their company Blizzard Cases. They
say they enjoyed the challenging and exciting ex-
perience and appreciated the opportunity to hone
their teamwork, leadership, critical thinking and

Strategy pays off

time management skills and meet students from
all over the world.

“This was an amazing learning experience for
our students,” says Associate Professor of Entrepre-
neurship Jason Harkins, the team’s faculty advisor.

“We were just edged out of winning run-
ner-up for best documents for our division and
the students’ performance improved dramatically
during the competition.”

As part of the remote phase, students make
quarterly decisions for three simulated years — or
a total of 12 rounds of decisions about product
price, marketing, salary, transportation costs, fi-
nance expenses and even inventory storage de-
tails. They make decisions according to deadlines
that occur with increasing frequency over a 10-
week period. The team’s performance each quar-
ter determines the situation their company faces
for each subsequent set of decisions.

During the final, on-site phase in Anaheim,
students complete the last two years of their com-
pany’s quarterly decisions and make presentations
to judges.

Downing, who served as vice president of
marketing for the simulated company, says stu-
dents had to work quickly since there was only
one hour between the time they received the
results from each round and when they had to

submit the next series of management decisions.

From the classroom

“Our day started at 8 a.m. and we stayed up
until well after 1:30 a.m. working on decisions
and our final presentation,” she says. “It was a
very long day but we handled it well and were
very productive.”

Rahman, who served as CEQ, says the on-site
phase included some unanticipated tasks.

“On the last day of the competition, one of
the judges threw me a curveball and asked me to
put together a pitch to recruit the vice president
of finance from another company,” he says. “Giv-
en that we had to work on our presentation for
the following morning and how strapped we were
for time, it was certainly a challenge to make it all
come together.”

Santomango, vice president of finance, appreci-
ated the real-world aspect of the competition. Cre-
ating and running a company is “an experience I'll
take with me to future employers,” she says.

Having teammates who “think differently”
was a boon, says Lichtenburg, “so when making
a decision we'd approach it from a variety of per-
spectives and that would create conversations that
led us to the best possible resolution.”

Stutzman appreciated that the team was given
“lots of autonomy.

“We had to think for ourselves and so we
learned a lot more from this than we would have

in a traditional classroom setting,” he says. l
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Student focus

Learning by doing

T WAS a summer of learning and

exploration for MBS student Amber

Chadrawi '18, who worked as an I'T/social

media intern at the Maine Savings Federal
Credit Union in Hampden, Maine.

A finance major with a management informa-
tion systems (MIS) concentration, Chadrawi is
the first MBS student to participate in the intern-
ship, which was created last spring.

“I was able to advance my technology skills
and gain insight into the credit union industry
and how it applies to management information
systems,” says Chadrawi, who is president of the
business school’s MIS Club.

Rob Carmichael, senior vice president of
human resources, training, IT and facilities at
Maine Savings, pronounced the experience a re-
sounding success.

The credit union benefited from Chadrawi’s
expertise, enthusiasm and fresh perspective as
well as her willingness “to help out in any way,
learn, listen and offer thoughts and suggestions,”
he says.

Meanwhile, Chadrawi is grateful for the valu-
able real-world experience as well as the opportu-
nity to use her MIS training. She was able to earn
several I'T industry trade association certifications
thanks to being exposed to a variety of new soft-
ware during her internship.

Students with a strong business background
coupled with MIS training make them a perfect
fit for the internship, says Assistant Professor of

[ was able to
advance my
technology skills
and gain insight
into the credit union
industry and how it
applies to [MIS].

Management Information Systems Matt Gra-
ham, who worked with Carmichael to create the
position.

“Is important that my students not only
learn how to work with and manage I'T in a busi-
ness, but also that they learn that these IT skills
have real-world business uses,” he says.

The days flew by as Chadrawi worked on a
host of projects and assignments, often teaming
up with the website vendor and credit union
training manager. Among other things, she con-
verted the website content to be ADA compli-
ant; identified and resolved common web ser-

vice issues; managed multiple software systems;

MBS ALUMNUS AND WIFE WIN INSPIRATIONAL BOOK AWARD

MBS ALUMNUS Tim Bishop ‘79 and his wife, Debbie,
have won a prestigious national literary award for
an inspirational book they co-authored about their
cross-country bicycling adventures.

“Wheels of Wisdom: Life Lessons for the Rest-
less Spirit” was awarded a 2017 National
Indie Excellence Award in the inspiration category.
Released in 2016, “Wheels of Wisdom” is a seek-
er's devotional based on the trans-America
travels of the Bishops, midlife newlyweds who
volunteer as “Hope Coaches” for Dawson
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on

McAllister's “TheHopeLine.” Along the way,
the couple reflects on adopting the right
mindset, overcoming obstacles and relishing
life's journey.

Tim Bishop was raised in Houlton, Maine, and
spent more than 30 years in the Bangor area. He
and Debbie live in Thompson's Station, Tennessee.

The Bishops have coauthored four books,
including “Two Are Better: Midlife Newlyweds
Bicycle Coast to Coast” in 2013. Their books have
received accolades from Publishers Weekly and

transferred business accounts to a new platform;
took steps to make the credit union completely
paperless; helped select a new website provider;
and offered suggestions about software and other
website-related technologies.

She also weighed in about the use of social
media, which she says is an important way for
the credit union to engage members, reinforce
branding, generate interest and show potential
customers how a credit union can fit into their
lives.

“I am grateful for the opportunity that Maine
Savings gave me by allowing me to be part of
their friendly, welcoming team,” she says. B

the Midwest Book Review. Early in 2017, giant
e-book promoter BookBub selected “Wheels of
Wisdom” for a featured deal.

The 11th annual National Indie competition was
open to recent English language books in print
from small, medium, university and independent
publishers, as well as self-published authors. Win-
ners and finalists were selected based on overall
excellence of presentation.

Learn more at indieexcellence.com
and openroadpress.com. l



Faculty focus

Patriotic business support

New website offers resources for U.S. veterans

ETERANS WILL find it easier to start or grow a small

business thanks to a website created by MBS Professor

Nory Jones. The MBS Veteran Entrepreneur Project —

www.mbs.maine.edu/vep — contains local, state and national
resources for veteran-owned businesses as well as a wealth of information
about how to create a business plan, obtain funding, choose a location, design
a website and use social media and information systems. Included on the
website are YouTube videos featuring a representative from the U.S. Small
Business Administration explaining how to access SBA resources and conduct
business with the government. The website also contains information on
businesses within different industries as well as how to determine the legal
structure of one’s business, handle accounting and taxes and obtain business
licenses and permits. Finally, there are links to MBS Veteran Entrepreneur
Project LinkedIn and Facebook groups, since networking is one of the most
essential skills for businesspeople.

Funded through an $8,000 grant from the University of Maine Re-
search Office, the website contains information that can potentially help
veterans become successful entrepreneurs, says Jones, who teaches manage-
ment information systems and marketing at MBS.

“The different opportunities that are available to help veterans launch
businesses tend to be fragmented and difficult to find, so this portal attempts
to consolidate many resources into a single virtual space,” she says.

Co-chair of the UMaine Student Veteran Advisory Committee, Jones
came up with the idea for the website after learning that many veterans were
returning home with PTSD and traumatic brain injury and were having
difficulty reintegrating back into society.

“The opportunity to provide help for anyone interested in starting their
own business seemed like a good way to help,” she says.

Jones enlisted the help of Veterans Education and Transition Services
coordinator and Student Veteran Advisory Committee co-chair Tony Ller-
ena and UMaine student veteran Tyler Emery ’18 to assist her in the three-
month project, which they completed in summer 2016.

Veterans have the “qualities and characteristics that make up successful
entrepreneurs,” says Llerena.

In fact, veterans are 45 percent more likely to start businesses than non-
veterans, according to the U.S. Small Business Administration. They tend
to be the ideal entrepreneur because their military training has helped them
develop organizational, risk management and teamwork skills and given
them the confidence, self-motivation, discipline and determination that all
serve as a competitive advantage in the business world.

Llerena, who knows a number of veterans who have used the informa-
tion on the VEP website, says, “The beauty of the project is that it’s open to
veterans throughout the community.

“The reward for me is seeing UMaine veteran alumni connect back with
us with stories of how we were able to help them on their journey.” l

University of Maine 7



Student focus

Maine as a second home

MBS senior from Haiti thrives at UMaine

BS SENIOR Marie-France
Georges was born and raised in
Haiti, but has come to consider
Maine her second home.

Entering her senior year with a double major
in finance and marketing and a concentration in
international business, Georges says the Univer-
sity of Maine was a good fit from the beginning.

She has thrived academically and socially
during the last three years, consistently making
the Dean’s List, joining the Honors College,
spending a semester at the University of Bir-
mingham in the UK, and co-founding UMaine’s
Caribbean Club to share her culture, celebrate
diversity, and connect with others.

Georges’ uncle, a doctor in southern Maine,
encouraged both her and her older sister, Ma-
rie-Laurence ’17, to come to Orono.

After spending her senior year in high school at
Mt. Joseph Academy in Rutland, Vermont as part
of an exchange program through the U.S. Em-
bassy in Haiti, Georges followed Marie-Laurence,
who told her UMaine had a strong international
community and offered a quality education.

8 Maine Business School

Planning to work in Haiti’s finance industry
and help her native country modernize its econ-
omy and develop a thriving financial market,
Georges says her MBS classes have given her a
solid foundation in business fundamentals and
enabled her to develop her analytic, problem
solving and communication skills.

She has established close relationships with
faculty members, including finance professors
Pank Agrrawal and Sebastian Lobe. “They have
been very welcoming and understand that I am
coming from a different background,” she says.

Georges says the decision to major in finance
was easy. “As a child, I always liked numbers and
I was inspired by a financial advisor who came to
my school in Haiti to speak to students as part of
career day,” says Georges, who added a marketing
major so she would be better able to promote her-
self and her ideas.

Among the highlights of her time at UMaine
was participating in a six-day residential under-
graduate student leadership training program in
summer 2016. Sponsored by UMaine’s Margaret
Chase Smith Policy Center, the Maine NEW (Na-
tional Education for Women) Leadership Insti-
tute is aimed at students who want to learn about
the importance of women’s participation in public
life and develop their own leadership skills.

“It was one of the best experiences I've ever

had,” says Georges, who particularly enjoyed
the presentations from politically active women
throughout Maine. She participated in a mock
trial in which she and others advocated for envi-
ronmental causes and visited the State House in
Augusta to meet legislators and learn how laws
are made.

“It was wonderful to connect with women
leaders,” Georges says. “We saw that there is a
variety of ways in which women can get involved
and really make a difference.”

Also complementing her academic studies was
her work as a financial assistant at the Maine EP-
SCoR (Experimental Program to Stimulate Com-
petitive Research) Office, which oversees and im-
plements the state’s National Science Foundation
EPSCoR programs. There, she obtained valuable
practical experience analyzing monthly budgeting
and accounting reports, submitting recommenda-
tions for funding requests, and managing projects.
She has also worked as a resident assistant.

Georges, a recipient of the UMaine Black
Bear Scholarship, the Joseph S. Keating Sr. ’12
Scholarship and the International Student Schol-
arship, spent the summer back home in Hait
doing research for her Honors thesis, “Imperfec-

tions of the Financial Market in Haiti.” ll

Participants at the National Education for Women (NEW) Leadership Institute
sponsored by the Margaret Chase Smith Policy Center.



Developing leader

Burns participates in Unum leadership training program

BS ALUMNUS Nathan Burns ’16

is pursuing career paths at Unum

through a four-year rotational

leadership training development
program at the supplemental insurance
company’s Portland, Maine, office.

“Unum’s professional development program
is an incredible opportunity that enables me to
obtain hands-on experience in a variety of jobs
throughout the company, develop my under-
standing of its operations, and become an effec-
tive leader,” says the Whitefield, Maine, native
who majored in finance and financial economics.

Now in his first rotation in Unum’s finan-
cial planning and analysis area, Burns says his
responsibilities involve financial forecasting and
planning, budgeting, project management and
financial reporting.

“Knowing my work is reviewed by senior
management and used to drive strategic decisions
is one of the best things about my job,” he says.

Burns, who lives in Yarmouth, credits MBS class-

es, membership in the Student Portfolio Investment
Fund (SPIFFY), and his experience as co-chair of the
UMaine Business Challenge with preparing him for
his job.

Through his business classes he developed his
research, technical writing and presentation skills.
During SPIFFY meetings, he was able to apply
the theories and concepts he learned in class to
the real world as he researched stocks and advised
members which to buy and sell. Helping oversee
the UMaine Business Challenge enabled him to
polish his planning, teamwork, communication
and leadership skills.

“The project management experience and general
business acumen I gained as I worked with the found-
ers of the business competition were crucial to grow-
ing and developing as a professional,” Burns says.

The decision to attend UMaine was easy, ac-
cording to Burns, whose parents are both alumni.
His mother, Dorothy (Howell) Burns 87, was
also an MBS graduate.

“T wanted to go to school in Maine and hoped

to stay here after graduation,” he says. “I chose MBS
because I realize that the core aspects of a business
education and the hard and soft skills you acquire
can open many professional opportunities.”

Another boon to his MBS education was an
internship at Unum, which he obtained with help
from UMaine alumni.

“The internship helped me realize that I en-
joyed the corporate world and that business was
the right course of study for me,” he says. The ex-
perience also helped him foster relationships that
ultimately led to his acceptance into the compa-
ny’s professional development program.

Burns, who began the program in 2016 right
after graduating from MBS, was among 10 new
participants who each will experience three rota-
tions over four years. The rotations vary accord-
ing to the participant’s experience, interests and
strengths.

“After graduating from the program, I'll be
able to take on a director’s role and help lead
Unum forward,” Burns says. l
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Alumni spotlight

Photo by Michael Mardosa

OR MORE than two decades, MBS
alumnus William Buckley ’65, ’84
(MBA) has been rescuing people from
boredom.

He is president and CEO of Coffee News, the
largest weekly restaurant publication and one of
the top rated franchise opportunities in the world.
Forbes named Coffee News one of its “top franchis-
es to start” and Entrepreneur ranks Coffee News as
the number one advertising services franchise.

Coffee News is a free, one-page publication
covered on each side with short stories, interesting
quotes, jokes, trivia, a horoscope and snippets of fun
and quirky news surrounded by advertisements from
local businesses. Aimed at entertaining customers in
restaurants, coffee shops and cafeterias while they
wait for their food, the distinctive light-brown col-
ored broadsheet also is found in laundromats, hotel
lobbies, waiting rooms and hospitals — anywhere
people need a quick read to while away the time.

Coffee News writers create new content every
eight weeks and post it to the webpage for fran-
chisees to download. Franchisees customize the
publication by selling and designing ads, doing
the layout, overseeing the publishing, setting up
distribution points and managing deliveries. They
learn the ropes during a three-day training session
in Bangor.

10 Maine Business School
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There’s no bad news
in Coffee News. We'rte
only about fun and
entertainment.”

publisher

With more than 800 franchises in 44 states
— including 16 in Maine — and 12 countries,
Coffee News has approximately five million read-
ers every week.

“There’s no bad news in Coffee News. We're
only about fun and entertainment,” says Buckley
who runs the company from his Bangor office.
“Coffec News has a simple, friendly, homespun
format that people of all ages love.”

In July, Coffee News celebrated its 22nd
anniversary in the U.S. with a party for Maine
franchisees. Buckley, who started out as a Coffee
News franchisee himself, says the company’s busi-
ness model is perfect for motivated entrepreneurs
looking for a flexible schedule and community
involvement. The company will reach another
milestone in October 2018 when it celebrates 30
years as a worldwide franchise.

Advertising in Coffee News enables small
and medium-sized businesses to get the most
bang for their advertising buck, according to
Buckley. “We make it possible for them to tar-
get the locality where they have 80 percent of
their customers. Radio, TV and newsprint have
a huge circulation so if youre a small business
that wants to advertise in the Bangor market,
you're forced to pay for all of this distribution
that you can’t use.”

A former retail banker and reserve officer in
the Maine Air National Guard, Buckley grew up
in Bridgewater, Maine, carning a bachelor’s de-
gree in business from MBS in 1965 and an MBA
in 1984. He learned about Coffee News in 1995
when he was working in New Brunswick, Cana-
da, as a sales and marketing executive for an inju-
ry prevention consulting company.

“I knew right away that it would be good for
Bangor,” he says.

He contacted Jean Daum, the founder of
Coffee News in Winnipeg, Canada, to acquire
the franchise rights for Bangor and became the
first U.S. franchisee for Coffee News in 1995,
managing four franchises in Bangor and one in
Midcoast Maine. Meanwhile, he and Daum es-
tablished a close and successful partnership. In
1996 she asked him to become a franchisor for
the U.S. After Daum died in 2007, Buckley pur-
chased the rights to the company and now owns
all the Coffee News franchises worldwide.

Not one to rest on his laurels, Buckley says
there is room for growth. While he is always
working to innovate and come up with ideas
about how to sell more franchises, he won’t tam-
per with the Coffee News format.

“The world is changing, but we're a unique
publication that will stay the same.” H
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lumna KRISTEN MacBride ’16
(MBA) is an IT auditor at Unum,
where she has worked since before
graduating from MBS.

Celebrating her one-year anniversary at
Unum in January 2017, she is hitting her stride
and enjoying getting a big-picture view of the
inner workings of the Portland, Maine company.

“As an IT auditor, I get to work with business
partners from throughout the company and learn
not only about each area, but about how they all
work together to provide financial protection for
what matters the most to our clients,” says Mac-
Bride, who earned a bachelor’s degree in mathe-
matics from UMaine in 2014.

“I can be auditing supply management at one
point and auditing underwriting at another — or I
may be auditing them at the same time,” she says.

“Being exposed to new things each day is ex-
citing as well as challenging, and knowing that at
the end of an audit we have helped an area im-
prove operations is extremely rewarding.”

Prior to her current position, she held two in-
ternships in Unum’s finance department; one in

an IT position in which she worked extensively

Alumni spotlight

Running
the numbers

Alumna is Unum’s IT auditor

with Unum’s long-term care data, and another in
the actuarial department, where she worked with
Unum’s data to create a tool for underwriters.

MacBride started at Unum four months be-
fore graduation. With only her capstone class left
to complete at MBS, she grabbed the opportuni-
ty to add to her professional experience. It meant
commuting from Portland to UMaine every
Thursday night during her last semester.

“It was worth it,” says MacBride, who is grate-
ful that the MBA program allowed her the flexi-
bility to pursue her career at Unum.

“The opportunity to have the internship
count as credit toward my MBA was invaluable
because it allowed me to enhance my business
background,” she says.

Her MBS education also helped her feel well
prepared and confident as she entered the work
force. In her role as IT auditor, she constantly
uses the consulting skills she got from Manage-
ment Information Systems Professor Nory Jones’
course, “Creating and Capturing Value in a Dig-
ital Economy,” as well as the communication,
teamwork and leadership skills she honed in her
other MBS classes.

MBS helped broaden her horizons, says Mac-
Bride, who was born and raised in the small, rural
town of Hartford, Maine, where she graduated
with a high school class of 35.

“The world seemed like such a big place back
then,” she says. “Through MBS I had the oppor-
tunity to work with a diverse group of students
and travel to Vietnam for the International Field
Study course. I was exposed to other cultures and
new ideas.

Today, I am more open minded and eager to
learn more. Suddenly, through common under-
standing, the world seems a little smaller.”

MacBride says management professor John
Mahon’s capstone strategy course is among her
fondest memories of MBS.

“I learned a new way of thinking and was
able to connect all the knowledge I had gained
throughout my MBA,” she says. “I also had the
opportunity to write about Tesla Motors as part
of a “teaching case” — a report that provides
background to help a business strategize or set
long-term goals — and then present at the annual
meeting of the Decision Sciences Institute in Aus-
tin, Texas, in 2016.”
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Faculty profile: Joe Clark

Putting
down
roots

MBS lecturer
prepares students
to be leaders in MIS

IS PROFESSIONALS pick up
where computer scientists leave
off, says Management Information
Systems lecturer Joe Clark.

“They are able to take new technologies in-
vented by computer scientists and create innova-
tive applications and business models,” he says.
“That’s why MBS graduates with information
systems training can be a real asset to Maine’s
businesses and organizations which use lots of
data but don’t have the personnel or expertise to
extract and analyze it.”

Clark is helping to prepare those MIS profes-
sionals. Starting his second year at MBS, he teach-
es introduction to MIS as well as introduction to
business.

A native of Rangeley, Maine, he has lived all
over the country and in several places abroad, but
now is happy to be back where he started. “Like
the state itself, UMaine is a place where I feel like
I can put down roots and be part of a communi-
ty,” he says.

Clark, who earned a bachelor’s degree in com-
munication from the University of Southern Cali-
fornia in 1999, was one of the first generation of web
developers, beginning as a hobbyist in 1995. During
the dot-com boom of 1997-2001 he worked as a
web developer at NBC and Disney, where he helped
develop the first movie tickets sold online.

12 Maine Business School

He was motivated to pursue a business de-
gree after noticing the “absurd business models”
used by the online companies. “I could tell they
didn’t make sense but I didn’t know how it could
be done better; so I decided I needed to go to
business school.”

Since earning his MBA at Tulane University
in 2004 he has had one foot in technology and
one in business. He got his Ph.D. in information
systems at the University of Southern California
in 2012 and then did a one-year post-doctoral
program at the University of Nebraska at Omaha.
He taught information systems and business data
analytics for three years at Arizona State Univer-
sity’s Carey School of Business before coming to
MBS in 2016.

How are you enjoying MBS?

I feel very happy with where I've found myself.
The MBS faculty is intellectually diverse and yet
socially congenial — a rare and special combina-
tion. I feel a real sense of mission that we're work-
ing to serve the students and the larger communi-
ty rather than being focused on our own narrow

departments.

What was your career path?
When the dot-com bubble burst in 2001
I went to Taiwan to teach English to pre-

school children. T learned basic Mandarin and
have kept up an interest in China. Over the
next few years I interned at a management
consulting firm in Beijing, sold Canadian land
banking investments in Hong Kong and did var-
ious tech support and English teaching jobs as a
temp.

My first university teaching job was at an
English-language business program at China Ag-
ricultural University in Beijing, where I met my

wife, Xiaofang.

What are some of your MIS interests and
research topics?

I've been studying a lesser known specialty in the
growing field of data analytics called data engi-
neering. A lot of attention has been paid to “data
scientists” who come up with creative new ways
to use statistics and computer science to analyze
business data.

Data engineers are the people who build
the infrastructure to make that possible — the
plumbers of the data pipelines.

I've recently started a new project on “good
jobs” and the part that technology plays in work
enrichment. People are concerned that good jobs
are disappearing, but before we can do something
about it, we need to know which are “good” and

what makes them that way. ll



PORTER PRESENTS PAPER ON

CORPORATE SOCIAL RESPONSIBILITY

ASSOCIATE PROFESSOR of
Management Terry Porter presented

a paper, "A Complexity Perspective

on CSR and Sustainability: Theory and
a Longitudinal Case Study,” at the
Wessex Institute Complex Systems
Conference in New Forest, UK, in May.

In her paper, which will be pub-
lished in The International Journal of
Design & Nature and Ecodynamics
this year, Porter examines the social
patterns and processes that occur
among employees and managers when
a company decides to adopt a plan for
Corporate Social Responsibility.

In 2014 and 2015, through the
Fulbright Scholar Program, she studied
a nonprofit in Wales that aims to
improve women's access to the work-
place and increase their presence in
organizational and community life.

As part of its “social sustainability”
mission, the company adopted an
internal plan to improve well-being for
employees. Among other things, the
plan focused on increased employee
participation, flexible work schedules,
reduced supervision and revised
incentive systems linked to creativity
and productivity.

After surveying employees, she
ended up with some unexpected data.
“Most studies say that if a company
adopts a plan to improve employ-
ee well-being, everyone's attitude
improves,” she says. “And immediately
after the program was implemented,
workers' attitudes did in fact improve.
They were more productive, creative
and satisfied with their jobs. However
one year later, it appears that their

feelings had regressed back down to
where they started.”

Porter emphasizes that these are
preliminary findings and that it doesn’t
mean that CSR doesn't work or isn't
worth pursuing.

“It's important to look deeper to
understand CSR theory and practice,”
she says. “It turns out that CSR is more
complicated than originally thought
and that the approaches we have
been using to analyze it have not been
capturing the whole picture. More re-
search is needed to provide a complete
understanding.”

Porter says she plans to examine
additional interviews, recordings and
observations obtained during her
Fulbright study.

“Well-being within an organization
is an important component of CSR,”
she says, “so the question that perhaps
we should ask is, ‘how can CSR compa-
nies improve employee well-being and
realize their sustainability mission at
the same time?” M

WELCOMER IS PUBLISHED IN MAINE POLICY REVIEW

AN ARTICLE co-authored by MBS
management Professor Stephanie
Welcomer about her research on
artisanal cheese making in Maine
has been published in the latest
issue of the Maine Policy Review,
(digitalcommons.library.umaine.edu/
mpr/vol26/iss1/8.)

"Maine's Artisan Cheesemakers:
The Opportunities and Challenges of
Being an Artist, Scientist, Agriculturist,
Alchemist, and Entrepreneur,” is based
on a report drawn from Welcomer's

interviews with 30 artisan cheesemak-
ers about their operations and their
perceptions of their economic, social
and environmental sustainability.

The report, which she wrote with
Jean MacRae, Brady Davis and Jacob
Searles, was presented to the Maine
Cheese Guild in 2016.

The Maine Policy Review is pub-
lished twice a year by the Margaret
Chase Smith Policy Center at the
University of Maine. ll
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Faculty Profile: Nory Jones

Educational technology

Professor inspires, mentors MBS students

T°S A brave new world for Maine’s
small businesses, says MBS Professor of
Management Information Systems Nory
Jones.

Thanks to affordable and user-friendly tech-
nology and software, small businesses have an
arsenal of tools to make their organization prof-
itable and sustainable.

“Information systems and technologies have
leveled the playing field,” Jones says. “Small busi-
nesses today are able to compete in ways they nev-
er could have imagined.”

For Jones, each student is a potential entre-
preneur and business leader who should be aware
of the information systems and technologies that
can help small companies streamline operations,
collect data, interact with customers, increase rev-
enue and plan for future growth.

“Businesses that embrace innovation are the
ones that thrive,” she tells her students. “You have
to keep up and learn and adapt to stay competitive.”

In addition to MIS, she teaches e-commerce,
knowledge management and marketing using a
variety of creative assignments. Her upbeat atti-
tude keeps students motivated and ensures a wel-
coming and open learning environment.

“Dr. Jones exudes passion and excitement for
her subjects and challenges students to put forth
their best efforts,” says MBS alumnus Derek
Bowen ’12, ’14 (MBA).

“She is such a positive person and is truly
rooting for the success of her students,” says MBS
alumna Shaunna Peard ’15.

Jones serves as faculty advisor to MBS Corps,
the business school’s outreach organization she
created in 2005, prompted by her passion for giv-
ing back as an active volunteer with various orga-
nizations including the “Troop Greeters.” She has
committed herself to a variety of causes at UMa-
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ine including Habitat for Humanity for which
she served as faculty advisor from 2008-2011.

Admired and respected in the Maine Business
School, Jones — with her husband Gaylen, an ad-
junct faculty member at the University of Maine’s
Hutchinson Center in Belfast — regularly host
parties and get-togethers.

“Dr. Nory Jones makes the Maine Business
School a better place,” says Dean Ivan Manev.
“In addition to her stellar teaching and innovative
research, she lends a unique warmth and vitali-
ty to the MBS community. Known for welcom-
ing students, staff and faculty to her home and
spreading good will through her work with MBS
Corps, Nory exemplifies the spirit of MBS and
the University of Maine.”

A native of Yonkers, New York, Jones joined
the MBS faculty in 2001. She served as director of

Businesses that
embrace innovation
are the ones that
thrive. You have to
keep up and learn
and adapt to stay
competitive.”

graduate business programs from 2007-12.

She carned a Ph.D. in information technolo-
gy at the University of Missouri, Columbia, and
master’s degrees in marketing and finance at the
University of Massachusetts, Amherst, and in tox-
icology at the University of Idaho, Moscow. She
holds a bachelor’s degree in biology from the Uni-
versity of Colorado, Boulder.

She has taught at the University of Missouri
School of Business and Public Administration,
at the Mercer University Stetson School of Busi-
ness in Macon, Georgia, and at the Valdosta State
University Department of Marketing and Man-
agement in Valdosta, Georgia.

In 2015 Jones was given the annual Steve
Gould Award, presented to members of the
UMaine community who have demonstrated
unselfishness and compassion in the course of
serving the university and its ideals. She received
graduate mentor awards from the University of
Maine Graduate School in 2009 and 2012, and
was recognized by U.S. Senator Susan Collins '11

Hon for community service in 2011.



She has been a mentor and friend to countless
students, providing moral and emotional support
while sharing her professional knowledge and ex-
pertise.

“She taught me kindness and compassion,”
says MBS alumna Anna Assenmacher 11, ’13
(MBA). “She showed me that life isn't measured
by the paycheck you receive but rather the experi-
ences and people you meet along the way.”

MBS graduate Katie Hathaway 15 says Jones
was “always there if you needed advice or just
someone to talk to. I don’t think my time at MBS
or my transition into the work world would have
been the same without her guidance.”

Information systems used to be expensive and
complicated — unfeasible for small businesses
with limited funds and access to IT specialists,
according to Jones. But web developers realized
the need for user-friendly business technologies.
And costs have been dramatically reduced thanks
to the advent of cloud-based systems that enable
companies to purchase only the software they
need and pay a provider to take care of the com-
puter infrastructure.

Aiming to help small businesses and provide
students with real-world experience assessing
which technologies and systems are best for a
particular business, Jones annually assigns a se-
mester-long project in which students serve as
“consultants” to organizations across the state.

“This was a fantastic way to apply the busi-
ness theories we learned in class,” says alumna
Kiristin Hall, who earned an MBA in 2017.

Jones” advocacy for small businesses doesn’t
stop at the classroom. In 2012 as part of a re-
search project with students, she created the web-
site. Undiscovered Maine www.mbs.maine.edu/
undiscoveredmaine/, which provides information
about small businesses in the state.

Her research spans a variety of topics, including
the role of the internet and social media on small
business competitiveness and how new artificial
intelligent digital assistants (like Siri) can be used
in the classroom. She recently co-authored her first
book, “Knowledge Transfer and Innovation,” with
MBS management professor John Mahon. ll

From the Classroom

Chit-chat
presenting

format

MBS STUDENTS in lecturer Betty Woodman's class learned the art of concise
presentations last spring when they used a simple, fast-paced format called
“PechaKucha” to describe a marketing campaign.

Divided into teams, the 52 sophomores spent the semester developing a
product or service and coming up with a plan to promote their “business.” Then,
in class, the "“inventors” described their marketing campaign using a PechaKu-
cha — a short, snappy four-minute presentation consisting of 12 slides, each
automatically advancing every 20 seconds.

In their presentations, students included mission statements; target markets;
concept development; branding, advertising, pricing and sales strategies; sustain-
ability plans; and ethical principles and values.

A Japanese phrase meaning “chit-chat,” PechaKucha originated in Tokyo in
2003. The format is designed to help speakers avoid lengthy, boring presenta-
tions. A traditional PechaKucha is about six minutes long and uses little to no
text, relying instead on images, photos and graphics to advance the story and
emphasize points.

The students came up with a wide range of innovative products and services:
Apple Clothes — apparel emblazoned with the well-known Apple, Inc., logo;
Planet Fitness Café — an eatery that offers prepared healthy food at Planet
Fitness locations; Molap — a wireless laptop charging case; Heelys — a new
division of the well-known roller shoe; Google Rides — an app that provides
access to a variety of transportation companies; Broga Pants — yoga pants
designed for young men; Better Stay — an app for the Hotel of the Future; and
Green Bull — a healthy energy drink.

Woodman praised the students for the quality and diversity of their business
ideas and for delivering PechaKuchas that kept the audience engaged and
entertained. Students said the PechaKucha style energized their storytelling and
helped them connect with their audience. They enjoyed the challenge of stream-
lining their presentations and being brief and to the point.

Jessica Kimball 19, a finance and marketing major from South Berwick, Maine,
said she previously had not heard of the PechaKucha form of presentation.

“I thought it was interesting and it definitely widened my knowledge of a
unique style that | will be able to use in the future,” she said.

Tyler Bateman '19, a finance major from Poland, Maine, enjoyed working as
part of a team.

“It simulated real-world business projects where we all had to manage time
and cooperate to get the job done,” he said. H
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‘Spreading artisan cheese

research worldwide

BS MANAGEMENT Professor Stephanie
Welcomer spent spring semester in Singapore,
where she discovered new ideas to research and
new ways to engage students.

As part of a yearlong sabbatical that began in fall 2016,
she accompanied her husband, Mark Haggerty, University
of Maine Honors College Preceptor for Civic Engagement, to
the National University of Sihgapore where he was a visiting
professor. :

' Always looking for opportunities to learn and grow,

- Welcomer quickly became involved in a number of exciting

academic projects. -

: As a source of personal satisfaction, she was able to promote
her recently completed research on the social, economic and
environmental practices and sustainability of artisanal cheese
making in Maine. She led a workshop presentation, “Assessing
the Promise of the 21st Century Artisan Cheesemaker: Small-
scale Enterprise Valuing Environment and Community, and
Making a Living,” for faculty and students in the NUS Science,
Technology and Society Department. For the presentation,
she drew on a qualitative study in which she interviewed 30
Maine Cheese Guild cheesemakers to assess their operations
and gauge perceptions of their sustainability.

“My research drew much interest from NUS faculty and
students,” Welcomer says. “They had questions about cheese-
maker scale, commitment to artisanal production, consumer
demand, goat and sheep farms, and the range of cheese varieties

produced.

My research drew much
interest from NUS faculty
and students. It was
gratifying experience
to discuss Maine
artisan cheese with

a global and engaged

group.”



“It was a gratifying experience to discuss
Maine artisan cheese with a global and engaged
group.”

Another highlight of her time at NUS was
attending a conference, “Living in an Age of
Precarity: Living and Lives in 21st Century
Asia,” which focused on ways to eliminate “pre-
carity” in southeast Asia.

Precarity is a condition in which people
live without predictability or security with no
access to healthcare, steady jobs, or education.
‘Workers who are precarious tend to have limited
education and work as laborers and housekeep-
ers, holding low-appeal jobs, and continuously
drifting between cities and” countries to find
temporary employment.

“Precarity is a special case of poverty,” Wel-
comer says. “It’s being poor and adrift, with lit-
tle access to social safety nets.”

The conference was attended by a diverse mix
of scholars, researchers, economists, political sci-
entists and agricultural and health experts who
discussed the legislative, cultural and economic
policies that could help this population.

“It’s a timely topic that affects the U.S. too,”
says Welcomer. “Marketing and management
scholars are beginning to study the issue.”

Welcomer says she plans to incorporate
the notion of precarity in future research. The
subject ties in with studies she has done on fair
trade and currently is doing on small farmers in
Maine who “also suffer from some elements of
precarity and vulnerability.”

Also during her time at NUS she was invited
to facilitate a five-week seminar aimed at help-
ing third-year students engage in self-reflection
and non-judgmental communication

“I was honored to be part of this,” Welcom-
er says. “These were high achieving young men
and women who were questioning the paths
their lives were taking. The seminar gave them
a safe environment in which to reflect on their
past, discuss challenges and straiggles, and real-
ize they aren’t alone.”

Welcomer says all students would benefit

from this type of learning experience and is con-

templating the idea of replicating it at MBS. H

MBS CO-SPONSORS EVENT FEATURING
ALUMNA MELISSA SMITH ‘91, CEO OF WEX, INC

THE MAINE Business School co-sponsored a business event in Portland
last June featuring a Q & A with MBS alumna Melissa Smith ‘91,
president and CEO of WEX Inc., a global payment processing and
information management company.

The breakfast event was part of “Like A Boss,” a new series pre-
sented by the Portland Press Herald in which CEO and publisher Lisa
DeSisto interviews local business leaders for a behind-the-scenes look
at their career paths and the realities of running a company.

Smith, who graduated from MBS in 1991, was born and raised in
Maine. She began her career with WEX in 1997 as a senior financial
analyst and has held various positions with increasing responsi-
bilities across all facets of the company. Headquartered in South
Portland, WEX has 2,700 employees and is located in 11 countries.

Portland area business people — including members of the MBS
Advisory Board — attended the gathering held at the Portland House
of Music and Events. l

MBS ALUMNUS OPENS SECOND CAFE

MBS ALUMNUS Jeremy Ashlock 16 (MBA) has expanded the Hallowell-
based juice and smoothie cafe he co-founded in 2014.

Juiced (juicednatural.com) now has a second location at 561 Forest
Avenue in Portland.

The cafe, which specializes in organic, local and fair trade products,
offers lunch, snacks and protein shakes in addition to gluten-free baked
goods. The menu boasts fresh ingredients with full transparency and
zero use of concentrates or artificial sweeteners.

The original cafe is located on Water Street in Hallowell.

Ashlock earned an MBA from the Maine Business School in 2016 and
a bachelor’s degree in financial economics from UMaine in 2014. l
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FY17 Honor Roll of Donors

The list below recognizes Maine Business
School donors in fiscal year 2017. Every
attempt has been made to provide a
complete and accurate list of all donors.

If we have made an error, please accept
our sincere apology and let us know by
contacting Jessica Hosford at 207.581.5100
or jessica.hosford@maine.edu. Thank you
for your generous support.

Dirigo Society ($10,000 or more
Gerard S. Cassidy ‘80 and Elaine Conley Cassidy ‘78
Hildegard S. Burgess
Albert A. DiMillo, Jr. '76
Richard G. Fortier '69
Ralph A. Gould, Jr. '45 and Hazel H. Gould
Timothy M. O'Neil '79 and

Cynthia Marston O'Neil 75
Sargent Corporation
Herbert R. Sargent

Fogler Society ($5,000 to $9,999)

Russell S. Bodwell ‘44, '47G*

Business Lending Solutions

Competitive Energy Services

Cross Financial Corp.

Daniel J. Bouchard ‘83, ‘85G and Francine P. Bouchard
Ivelin Dimitrov ‘03 and Ralitza Dimitrov
Fournier Family Foundation

Bruce R. Fournier ‘79 and Joanne E. Fournier
Charles E. Komar ‘80

John A. Roswech '04 and Kimberly Roswech
State Street Corporation

Paul E. Sullivan ‘66 and Barbara B. Sullivan

1865 Associates (52,500 to $4,999)
Daniel R. Daigneault ‘74 and Carol B. Daigneault
Joel P. Gardiner ‘83 and Judith Vessot Gardiner
Earle E. Hannigan '63 and

Calista E. Wiberg-Hannigan '89G
Tamara Gemme Henderson ‘80 and

Harold H. Henderson ‘67
Heymann Foundation
Nicholas P. Heymann ‘78
Shaun A. Hutchinson, Esq. ‘87
Edward J. Keefe ‘86 and Lillian S. Keefe
James C. Otis '69
Derek M. Ribbons '98 and Danielle J. Snow 97, “99G
Alex . Wasilewski and Aida Wasilewski

Presidents Club ($1,000 to $2,499)

Anonymous Donor

Bangor Savings Bank

Brenda Vaillancourt Blaisdell ‘86 and
Lawrence A. Blaisdell ‘86

Mark C. Chase ‘77 and Judith Chase

Tracey Cochran-Hutchinson

Clinton E. Davies ‘82, '83G and Colette B. Davies

Emera Maine

Sheila and Howard '88 Galligan

Johna Harvey and Stephen T. Harvey 76, '80G

William M. Kearns, Jr. '57

Christopher P. Keating 79 and
Nancy Pallatroni Keating ‘80

Blair B. LaCorte ‘85

Laurie Baldwin Liscomb ‘61

Patricia D. Lovaas

John F. Mahon, D.B.A. and Julia M. Mahon
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Mako Realty LLC

Owen Z. McCarthy “10 and Holly Knight McCarthy
10

Melvin T. McClure, Ph.D. ‘57

Yoriko McClure

Nicholas M. Nadeau 08, '10G

Richard T. Regius ‘87 and Linda Martin Regius ‘87

David R. Sposato ‘74 and Nancy J. Sposato

Dr. Robert A. Strong and Kristen Strong

Ivan M. Maney, Ph.D. and
Alexandra G. Todorova '05G

Amy Goodeill Wright 91

Friends (up to $999)

Tamay Belkis Alpander ‘93
William W. Anderson '67G
Awards Signage & Trophies
Charlene M. Barrett
Lavon Lee Bartel, Ph.D. and David G. Struck
Shelly Elliott Bartlett ‘86 and Peter Bartlett
Barbara J. Blake-Chapman ‘09 and
Rodney J. Chapman, Jr.
Mary Ann Bostwick ‘91, '92G
Sharon Burden Boucher ‘78
Bryce E. Boynton ‘03
Paul J. Bradeen ‘62
Clair S. Bradstreet, Il '90G
Robert N. Brooks ‘69 and Bonita Tilton Brooks ‘70
Susan Dill Brunelle ‘79 and Marc R. Brunelle 80
William M. Butterfield ‘99, '00G
Cal 1st Holding Corp.
Sean M. Cameron ‘93 and Linda Cameron
Austin C. Carter ‘53 and Charlene M. Carter
Mary Elizabeth Castonguay ‘00, '01G
Paul E. Chandler '79
Stuart J. Chason '74, '76G
Gregory V. Choquette ‘73 and Rhonda A. Choquette
Timothy A. Churchill “72G and Donna Churchill
Stephen K. Clark ‘80 and Dawn Alane Tunstead ‘98
Barry A. Cohen '71 and Ruth-Ellen Cohen
Steven C. Colburn, Ph.D. 75, '79G and
Lisa E. Colburn ‘08
D. Gregg Collins ‘86 and Lori Penny Collins ‘86
Christopher D. Condon ‘90 and Denise Condon
James A. Cormier ‘71, '73G and
Nancy Cogburn Cormier ‘70
James L. Costello ‘84 and Beth Randolph Costello ‘86
William C. Cote ‘83
Richard J. Couture '63
Barry H. Crommett '75 and
Barbara MacDonald Crommett 75
Paul B. Cronin ‘57 and Dale G. Cronin
John W. Cronkite, Ed.D. '68
Harold Z. Daniel and Kathy D. Daniel
Richard B. Dawson, C.P.A. ‘78 and
Valerie Woodsum Dawson ‘80
Barbara Lavoie DeCoster ‘79 and
Lester Allen DeCoster ‘59
David R. Delano, C.P.A. ‘82, ‘87G
Gerard J. Deschaine 73, '74G and
Benita Joy Deschaine ‘74, '75G
H. Robert Dion
Anthony J. DiPietro "90
Dirigo Consulting Group
Thomas A. Dombrowski
Leonard A. Dow ‘68, '72G
Gregory J. Doyon ‘72
Jay P. Dresser ‘77
Carolyn Sands Eaton ‘99G and George F. Eaton Il

Tod P. Edgecomb ‘93 and Shari Edgecomb
Richard M. Elder ‘87 and Monica Russell Elder '89
David J. Fayan '78G
William G. Ferentz ‘86 and Victoria Ferentz
Gilbert T. Fifield '72
David J. Ford '92 and Pamela M. Ford
Augustin F. Frey, Jr. '72,'07G and
Barbara Moulton Frey 71, '74G
Cheryl Davis Fullerton ‘80
Mary E. Gamage '86 and Jeffrey B. Griffiths ‘86
Helen Louise Genco '84G and Joseph M. Genco, Ph.D.
Richard D. Gleason '69, '70G and
Kathy Saunders Gleason ‘70
Dale C. Glidden and
Janice McFarland Glidden ‘69, '83G
Mark P. Godfrey ‘80
Charles N. Hadiaris ‘74
Chris N. Hadiaris ‘74, '76G and
Bonny McCormick Hadiaris ‘76, '82G
Bruce G. Hall ‘83 and Beth Hall
Christine Petibon Hancher "91
Richard F. Harburger '85G
Janine M. Harvey '85
Darrell J. Herbert ‘71
Thomas C. Hicks ‘82
Diane E. Hitchings ‘75
Alton M. Hopkins ‘50 and Dorothy Lord Hopkins ‘50
Sgt. Ralph W. Hosford ‘93 and
Jessica Simmons Hosford '94, '97G
Michael J. Howley ‘00G and Kathleen C. Howley ‘91G
Pamela Nedik Induni ‘83, '94G
Kara L. Johnston "14
Peter M. Joseph ‘80
Joy Wanda Kennedy '97G
General R. Dennis Kerr '73G
Jane Belanger Kiser ‘81 and James R. Kiser ‘80
Douglas J. Kreis "91 and Karen Kreis
Edward J. Kroll '67G
Nancy Piffath Lane ‘88 and Steven R. Lane ‘85
Lorraine Burr Leeth ‘75 and Dr. John Leeth
Gregory H. Leonard ‘78 and
Susan Higgins Leonard ‘79
Kenneath J. Letourneau ‘85
Joseph M. A. Levesque 50 and Joye Levesque
Craig R. Libby ‘71 and Roberta Bridgham Libby ‘71
James D. Libby ‘75, '80G and
Geraldine Munn-Libby
W. Peter Libhart, Jr. 78 and Mary Rogers Libhart ‘78
Peter D. Littlejohn ‘77
William J. Manck ‘57
James M. Marascio '95G
Sara Kay Martin ‘01G, "16G and
Richard H. Borgman, Ph.D.
James R. Maynard '66
Matthew R. McHatten ‘90 and
Kelly Nickerson McHatten ‘91
Lori Marsters McKay ‘81 and Bruce M. McKay ‘81
David E. McMahon '79
Robert D. Merrill ‘76
Patti C. Miles
William G. Morris ‘79 and Deborah R. Morris
Diane Moyer
Robert C. Muller '75G
Brian W. Mulligan ‘81
Kimberly Lowell Nason ‘83, ‘89G and Richard Nason
Heather Marie Nelson ‘01
Walter W. Ogilvie, Jr. and Anita Ogilvie
Krista Foster Ottman ‘88 and Daniel C. Ottman ‘89
Peter L. Ouellette 11 and Chelsea Ouellette



Steven M. Ouellette ‘87
Ramat Oyetunji ‘01, '05G and Jacob A. Cropley 06
Peter F. Pacetti ‘76 and Heidi Tinkham Pacetti ‘76
Douglas A. Packard '79 and Mary Packard
Roger B. Percival ‘50
Chiara Hall Perry ‘86
Samuel W. Pickering ‘68
Marianne Howes Pinkham '89G, '94G
Susan Mansfield Pogue 77
Melinda Pawloski Pray ‘87
Raejean C. Price '74
Gary A. Quintiliani '90 and
Sharon Michaud Quintiliani ‘90
Michael S. Reali, CIC '76 and Theresa A. Sutton
Ella L. Richardson and Daniel Richardson
Kenneth V. Rideout '56
Carole Ostlund Ringer '77 and Robert Ringer

Rodney W. Ross, Jr. '68, '73G
William C. Ryan 77 and Candace Jewett Ryan ‘78
Kristen Maddocks Sanders ‘80 and Joel D. Sanders ‘80
Todd D. Saucier '93, ‘97G, '44H and

Danielle Daigle Saucier 93, '96G
Jeffrey N. Schweitzer ‘97 and Dawn Schweitzer
Robert K. Scribner '70, '77G and

Lucille Levesque Scribner ‘71
Ralph G. Seferian ‘81 and Cynthia R. Seferian
Larry M. Shaw ‘81 and Taffy Shaw
Marilyn W. Shaw
Rodney A. Shaw '57*
John P. Sherry ‘67 and Geraldine Kelley Sherry '67
John 1. Simpson 71, '83G and Betsy Simpson
Kenneth J. Smaha ‘70
Lawrence R. Smith ‘68
Soderberg Company, Inc.

Robert E. Trichka and Warrena B. Trichka
Donald H. Violette ‘64
Victoria Marcucci Volent ‘87
Brian S. Wallace ‘70, ‘74, '74G
Jeffrey F. Waltz '00
Weeks & Sons Well Drilling
Michelle Bolduc Weeks ‘89
Nancy Brown Weil ‘76 and David R. Weil
Kenneth D. Wells, 11 85
Leigh J. White '70
Francis P. Wilcox ‘68, '73G and
Cynthia Morin Wilcox ‘70
Daniel G. Willett ‘69, '70G
Dr. Parker M. Worthing 62
Daniel J. Yargeau '62
Bryce J. Young ‘89
Randolph H. Zaninetti ‘71, '73G

Susan T. Roberts
Gary B. Roderick '66, '67G
Karen Boucher Romano ‘86 and Thomas A. Romano

Carl J. Soderberg ‘84
Stephen R. Spear ‘83
RMA Maine Chapter

Funds supporting Maine Business School
We are grateful to the donors who created and contribute to the
following funds in support of the Maine Business School. Every

attempt has been made to provide a complete and accurate listing.

If we have made an error, please accept our sincere apology and
let us know by contacting Jessica Hosford at 207.581.5100 or
jessica.hosford@maine.edu.

Guvenc G. Alpander Fund

Bank of America Scholarship

Barrie E. Blunt Outstanding Grad Student Memorial Award
Bodwell SPIFFY Travel Fund

Bonello Family Scholarship

Gloria P. Boyson SPIFFY Fund

Sewall C. Brown Memorial Scholarship

Robert C. Burgess ‘54 Fund

Ronald Burnham ‘62 Scholarship

Gerard S. Cassidy ‘80 Capital Markets Training Laboratory Endowment Fund
CenTRO Tourism Industry Fund

Garret E. and Marsha E. Cole Scholarship

College of Business Administration Scholarship

Competitive Energy Services Sustainability Fund

Correll Graduate Student Fellowship in Business

Paul G. Coulombe Scholars Fund

Cross Insurance Scholarship

Carlton E. Crossland Scholarship

Raymond W. Davis Library of Finance and Banking Fund
Denaco-Devino-Martin Award for Excellence in Alternative Dispute Resolution
Alden F. Denaco ‘32 Award for Excellence in Banking Studies
Albert A. DiMillo, Jr. Junior Class Accounting Scholarship
Albert A. DiMillo, Jr. Senior Class Accounting Scholarship
Albert A. DiMillo, Jr. Sophomore Class Accounting Scholarship
Ivelin and Ralitza Dimitrov Scholarship

Edward W. Emmons MPA Scholarship

The Finance Fund

Rosaire E. and Marie Jeanne Dumont Fortier Scholarship Fund
Rose Whitmore Germick ‘38 Scholarship

Dr. Carol B. Gilmore Memorial Service Award

Ralph A. and Hazel H. Gould Scholarship

Jerome P. and Pauline D. Hallee Scholarship

Joseph L. and Miriam A. Haverlock Scholarship

*Deceased

Joseph F. Herbert Maine Business School Scholarship
George P. Hitchings Memorial Scholarship
William M. Kearns, Jr. '57 and Patricia Anne Kearns ‘57
Scholarship for the University of Maine Business School
Joseph S. Keating, Sr. 12 Scholarship
Keefe Family Scholarship
Patrice M. Krant Travel Scholarship
Clark Noyes Liscomb ‘60 Prize
Russell and Patricia Lovaas Scholarship
Maine Business School Where Need is Greatest Fund
Maine Business School (MBS) Community and Economic Development Fund
Maine Business School (MBS) Corporate and Business Leadership Fund
Maine Business School (MBS) Scholarship Fund
Maine Business School (MBS) Student Opportunities Fund
Maine Business School (MBS) Technology Fund
Maine Society of Certified Public Accountants Scholarship
Melvin T. McClure Scholarship
Dennis McConnell Professorship in Business
MiddleOak Scholarship
John M. Murphy Chair in Business
George V. Nauman Scholarship
Timothy M. O'Neil 79 and
Cynthia Marston O'Neil ‘75 Scholarship
James C. Otis Scholarship
Michael Perry ‘09 and Elizabeth Tyler ‘08 Scholarship
Pohren & Wagner Family Scholarship
Reed Family Scholarship
Lawrence and Lillian Rosen Scholarship
John Roswech Scholarship
Nicolas M. Salgo Professorship in
Business Administration
Herbert E. Sargent Business Scholarship
Herbert E. Sargent Scholarship
John and Betsy Simpson Fund
SPIFFY Cash Management Fund
Student Portfolio Investment Endowment Fund
Paul E. Sullivan Business Scholarship
UMaine Business Competition Fund
Vamvakias Family Scholarship
G. Peirce Webber Maine Business School Fund
John M. Webber School of Business Scholarship
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May 2017 graduates

Accounting

Julia Elizabeth Basile

Robert Haskell Begin

Kestrel Diana D’Antilio

Devon Victoria Foster

Samuel Charles Jordan

Hoang Anh Thi Le

Benjamin Alastair Robert Smith
Michael P. St. Denis

Shizhen Xu

Business Administration/MBA
Samuel Theodore Albert
Sean Christensen

Alaina Lynn Daisey
Leland David Graves
Jordan Phillip Hall
Travis Vinnie Hutchins
Laura Elizabeth Lommler
Jesse Tyler Orach

Jessica Rose Pardoe
Zachary Elijha Perigo
Christopher M. Richards
Christine Marie Serbent

Arthur Dodge Tucker

Finance
Matthew Thomas Beauregard
Joshua David Boldebook
James Michael Boyman
Austin Andre Brown
John Douglas Butler
Brady Malcolm Mckellar
Campbell
Blane Galen Casey
John Winfred Clark
Anthony Ernest Coppola
Everett Brewster Coulter
Fenton Gabriel Cummings
Samuel McKay Davis
Avery William Gates
Benjamin Hanson Hafford
Tia B. Hardy
Augustus Robert Heptig
Andrew Donald Jewell
Stephen James Kimball
Alex Samuel Kozlowski
Justin Everett Lamoureaux
Chad Wintle Martin

20 Maine Business School

Mitchell J. Mendonca
Gregory Michael Morrison
Daniele Regina Pelkey
Robert John Pietraszewski Jr.
Roxanne Renae Pitcher
Anthony John Rossini
Jaclyn Lauren Salevsky
Sierra Renee Santomango
Anthony Edward Sementelli
Tyler David Stemm
Zachary Thomas Stephens
Bryan Andrew Uwaechia
Steven Anthony Volta

Teng Wan

Wesley Robert Warner

Seth Minor Young

Management

Jordan Douglas Ayers
Drew Barrett

Corey Logan Bergstrom
Cameron Michael Brown
Matthew Steven Crane
Katherine Rose Daniels
Benjamin Olin Davis Jr.
Andrea Lois Davis

Brady Neil Davis

Lucien Frank Della Fera IV
Cameron Robert Dewitt
Evan Anthony DiPietrantonio
Daniel Neal Dorson
Alison Maureen Dunn
Megan Michelle Estabrook
Laila Aicha Fatimi

Jeffrey Ross Gelinas
Thomas Chandler Grey
Patricia Cecile Hasson
Benjamin John Hilfrank
Olivia Rae Knox

Ryan Christopher Lopes
Jacob Parker Maguire
Jacqueline Yvonne McLaughlin
Drew Rylie Morin
Anthony M. Napples
Shelby Lynne Neuschwanger
Jojo Herbert Oliphant
Jacob Jerome Olson
Pamela Rose O’Neill
Christopher Ryan Pina

Zachary Drew Quimby
Ian Grady Shea

Braeden Louis Sickles
Elijah Mark Silverman
Neil Preston Stewart
Nicholas Gustav Sundquist
Justin Michael Thibodeau
Sarah Nicole Thornton
Justin James White
Christopher Richard Whitmore
Rachel Elizabeth Worster
Kimberly J. Yerxa

Marketing

Noura Ali Al-Matrouk
Nicholas R. Carle
Bradford Normand Carpentier
Margaret Emma Chaplin
Ryan William Chiu
Dustin David Collins
Nichole Nellie Dutil
Thomas George Evans IV
Colin James Guiney
Samuel Robert Jenkins
Loren Blue Keim
Benjamin Roland Knowlton
Paige Elizabeth Kuplinski
Zhexin Li

Monica Christen Link
Karen Rose Lucky

Eric William Michaud
Sarah Ann Mileson

Leigh Elizabeth Neptune
Christopher Robert Poulin
Sadie Mae Poulin

Jennifer Maria Prince
Erica Sharon Sargent
Kirby Taylor Silliboy
Shuai Ni Tan

Lance Jeffrey Taylor

Jacob Michael Williams

Accounting and Finance
Megan S. Ackley

Connor James Allan
Thelian Elizabeth Czora
Luke Davidson Dang
Caleb William Fernald
Meghan Diane Kimball

Claude Ruthiririza Nkurunziza
Jenna Catherine Packard
Darro Lourt So

James Emery Strohm

Accounting and Management
Felicia Rene Cowger

Sydney Nicole Veljacic

Finance and Management
Nicole Taylor Carr
Bradford Walter Gibson
Benjamin Taylor Jordan
Eric Thomas Schurhamer
Ryan Michael Scott

Finance and Marketing
Cody Lee Cross

Gabriel Miciah Purves
Morgan Jori Sakundiak
Alexander J. Salb

Jacob Keith Herrick Stutzman

Marketing and Management
Rachael Maggie Bladen
Cody Jacob Blier

Regan Mae Buck

Molly Elizabeth Chapman
Dallas Tyler Clark

Carly Rachel Cosgrove
Morgan Leigh Cushing
Thomas Alden Donohue
Mindy Sue Downing
Devin Taylor Greenlaw
Molly Katherine Hayward
Nevada Taylor Horne
Amanda L. Labrecque
Seneca Brooke Landry
Tyler Anthony Laplante
Ivy Deanne Lewis
Meghan Eileen Murphy
Nicholas Joseph Oswald
Marissa Mae Roberts
Sarah Jane Spaulding
Nathan Taff

Steven Allen Vandez

Peter Reade Wells



A vision for tomorrow

Donate to the Maine Business School’s Annual Fund today,
your gift will be counted in the Vision for Tomorrow campaign totals

HE UNIVERSITY of Maine Annual Fund offers alumni, parents,
friends, faculty and staff an opportunity to support the most
immediate needs of the Maine Business School.

Gifts from the Annual Fund can be used to support student
programs, such as travel and internships, academic scholarships, facility
improvements, technology enhancements and other areas that help the
Maine Business School maintain its reputation for excellence.

The dean of the Maine Business School relies on the Annual Fund to
take advantage of special opportunities and to meet urgent needs. As costs

continue to rise your gift will help ensure that the Maine Business School

UNIVERSITYof MAINE

FOUNDATION

umainefoundation.org

207.581.5100 or 800.982.8503

Vision for Tomorrow

THE UNIVERSITY OF

-~ MAINE

remains a source of pride and inspiration to alumni, as well as current and
prospective students.

Making a gift to benefit the Maine Business School is simple. You can
make a secure and convenient gift online (our.umaine.edu/mbs).

Gifts of $1,000 or more qualify donors for membership in the President’s
Club. President’s Club members are invited to an exclusive event during
Homecoming Weekend and receive a special pin.

For more information about additional giving opportunities contact
Jessica Hosford at 207.581.5129 or email jessica.hosford@maine.edu.
Thank you for your support.

Two Alumni Place
Orono, ME 04469-5792

75 Clearwater Drive, Suite 202
Falmouth, ME 04105-1445
207.253.5172 or 800.449.2629
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Maine Business School
5723 D.P. Corbett Business Building
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